Do digital technologies and digital networks enhance creative thinking to boost innovation? Evidence from the Italian managers’ experience.

Managers have a wide set of tools with which to stimulate their own creativity. Among them digital technologies (DTs) and digital networks 
 (DNs) play a very important role. One of the main aspects scholars and practitioners are debating concerns the change the current generation of DTs and DNs has already induced on working attitudes and systems. This paper aims to test the relevance of the contribution of DTs and 
DNs to improve managers’ creativity. The study examines different sources of creative process such as face to face relationships, operating systems and workplace conditions. The focus on managers is explained by the role they play in supporting firms to generate new ways of value creation and to differentiate from competitors, that is to innovate. The survey was carried out on 41 managing directors, general and first line managers, belonging to the top management team and operating in companies (service and industry sector) located in Northern Italy.
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