“Connecting Academia and Marketing Practice:

The Marketing Science Institute”

Russell S. Winer

Executive Director

Marketing Science Institute

William Joyce Professor of Marketing

New York University

ABSTRACT


Since its founding in 1961, the Marketing Science Institute (MSI) has served as a bridge between the academic and business communities, bringing together executives from approximately 70 sponsoring corporations with leading researchers from more than 100 universities worldwide.  Its activities including funding research proposals, publishing a working paper series, holding conferences, and generally stimulating a dialogue between academic researchers and marketing practitioners.  Many of the projects funded by MSI appear subsequently in major journals in marketing and related fields, and often win major awards granted by those publications.  MSI-funded research has led the development of a number of important research areas in marketing including brand equity, customer satisfaction, corporate social responsibility, and new product development.  The purpose of this talk is to disseminate information about MSI’s mission and activities and to stimulate participation in its programs as well as to solicit ideas from participants about how MSI can contribute to the development of marketing scholarship.
